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With an emphasis on determining success by
measuring competitiveness, the Gulf Coast
Workforce Board published its first Annual
Report Card on the State of the Region’s
Labor Force on February 24, 2005.

The Workforce Report Card compares
the Gulf Coast’s labor market
and the effect it has on the local
economy against those of com-
parable metropolitan regions in
the United States. Each region
has been graded using a variety
of indicators, and the report
card presents what the Board
believes employers, educators
and community leaders in the
Gulf Coast region must do to

remain competitive.

San Antonio, Dallas, Denver,
Atlanta, Miami and San
Diego are the metropolitan areas viewed
as the Gulf Coast region’s competitors. The

report card employs six separate dimensions

to measure workforce and economic com-

petitiveness: industries and employers; labor
force and knowledge jobs; market alignment;
education; income, wealth and poverty; and

places to be.

Workforce Board members spoke about sev-
eral promising factors documented in the

report card. Among them:

¢ The Houston-Gulf Coast
region competes well with
similar U.S. metro areas when
measuring key elements of its
workforce. For example, more
than a third of the Gulf
Coast’s jobs are considered
“knowledge jobs.” The Gulf
Coast also has the most diverse
workforce of all the regions
studied, and a relatively low

unemployment rate.



